10EIGHTY AND THE PEOPLE SPACE
PARTNER FOR SUCCESS
10Eighty turned to The People Space to

help it reach a more senior HR audience
in sectors in which it was 'almost invisible'

OBJECTIVE
HR is all about making meaningful long-term
connections. 10Eighty knows that the businesses and
organisations it helps are looking to enhance their
leadership and create world-class workforces that are
empowered to do their best work.

10Eighty has 50 years of combined practical experience
between the directors alone. In the last 15 years it has
helped 75,000 people with their career transitions. Being
skilled practitioners has made it a leader in its sector.

As a company 10Eighty knew it was strong in
some sectors but almost invisible in others.

AT A GLANCE
Challenges
10Eighty was strong in
some sectors but almost
invisible in others

It wanted to reach more
senior HR leaders
It wanted to build a longterm relationship with a
media partner that was
creative and different to
the traditional approach
The campaign needed to
be cost-effective

"In some sectors 10Eighty is well known, but in others we
are not,” Liz explains. “A key component of the
partnership with The People Space and our connection
to Siân was to change that and become a well-known
brand in all relevant industries and sector spaces. We
wanted to tap into the extensive reach that The People
Space has.”
How 10Eighty would achieve their goal to raise their
profile and expand into new market sectors meant
looking for a partner to help them reach these new
audiences.

"We had a strategic plan to reach people
higher up in the companies we were in
contact with or worked with."

"Again, we thought The People Space and Siân, who has

an extensive network of connections, could help us
achieve that goal. Also, Siân is a great ideas person who
showed us different ways we could approach what we
wanted to achieve. Some of her ideas would never have
occurred to us.”

"The People Space has
something to say. It provides
a platform for HR influencers
and opinion makers to
encourage debate.
We believe that The People
Space can help all HR
suppliers get their messages
to their audiences.
People know it, they read it
and they follow it.”

Liz Sebag-Montefiore
10Eighty

"We liked how The People Space met our
brief, but also offered other great
creative ideas for how we could raise the
profile of our brand, all at a great price."

The People Space was 10Eighty’s final choice, but as Liz
explains, the company did look at other potential
partners.

AT A GLANCE

“Before we decided The People Space was for us, we
looked at one other company as a possible partner. The
other company was much larger than The People Space
and didn’t stick to our brief. We liked how Siân and Nigel

met our brief, but also offered other great creative ideas
for how we could raise the profile of our brand, all at a
great price.
"We also knew we wanted a partner we could build a
relationship with over the long term. We felt The People
Space would offer that, and this has been proven to be
the case.”

SOLUTIONS
Creativity is at the heart of every partnership within The
People Space. We create bespoke content that speaks to
the defined audience our partners want to reach from an
initial brief. Standing out from a crowded marketplace is
often the core driver across all our partners.

At The People Space we take the time to
understand the businesses and, more
importantly, the individuals within the

enterprises we work with. These close

relationships are the foundation on which we
build long-term successful and lucrative
partnerships.

From a practical standpoint the partnership between The
People Space and 10Eighty has been highly successful. “A
great example of how The People Space partnership
helped us was when we launched our white paper ‘The
Rise of the Human-Focused Leader,’” says Liz.
“We structured the campaign around the white paper,
which combined the research we carried out, but Siân
and The People Space also did extensive interviews and

created other materials which really elevated the report.
The People Space also produced short three-minute
videos which we used during the campaign."

Johnathan Doe

"We had 50 followers in LinkedIn before
our partnership with The People Space
and the launch of our white paper. We
now have nearly 1,600 followers, which
shows how our partnership has delivered
tangible results for 10Eighty"

RESULTS
The whitepaper launch event attracted more than 150

AT A GLANCE

sign-ups. “One of the key reasons to connect with The
People Space was to raise brand awareness, which can
often be intangible when you consider ROI. However, what
I can say is that we had 50 followers in LinkedIn before
our partnership with The People Space and the launch of
our white paper. We now have nearly 1,600 followers,
which I think shows how our partnership has delivered
tangible results for 10Eighty.”

FUTURE COLLABORATION
“For us, it’s all about the long-term relationship,” Liz says.
“For example, we launched the white paper in October
2020. We asked The People Space how we could keep

that content alive. We had completed the conference but
we wanted to use that as a jumping-off point. The People
Space was instrumental in expanding and extending our
content to keep connecting with our target audiences.
“The People Space suggested a follow-up campaign that
focused on the five themes the white paper and
conference defined. The result was a new campaign
‘Meet the Human Focused Leaders,’ which is currently
running. The campaign includes a series of interviews on
LinkedIn with key people we have identified who have
insights into the components of being a human focused
leader as we defined in our white paper last year.”

The best partnerships bring each other's

unique talents together to create something
new and engaging.

The relationship between The People Space and 10Eighty
pollinates each new campaign that grows organically to
meet and consistently exceed the campaign's stated
goals.
“We want to be disruptors in our marketplace. We have

huge plans moving forward. The People Space will be
instrumental to help us achieve those goals and more,”
concludes Liz.

ABOUT 10EIGHTY
Founded in 2012 by a team of
four who had all worked
together previously, the core
team includes Michael Moran,
CEO and Liz Sebag-Montefiore,
who is a director of the
business. 10Eighty was created
to be a disruptor across HR.
The company thinks in 10s and
80s: 10% of a business’s team
will be highly talented, 10%
might be struggling or leaving,
and the remaining 80%: they're
the bedrock of the company.

https://10eighty.co.uk/

Johnathan Doe

Everything we do with Brand Partners is related to
content that adds value to our audience and

enables learning and sharing. We want to build
long-term relationships with partners so that

our partners feel fully engaged with The People
Space community as well as their existing
and prospective clients.

BECOME A BRAND PARTNER
The People Space believes that content is key to enabling
marketers to join the conversations being had by people
leaders across the world. When brands create great
content that the audience wants, they see increased
reach, engagement and potentially conversion. The
People Space therefore encourages HR consultants and
vendors to share their unique perspectives through its
People Space Brand channel.

TO FIND OUT MORE
PLEASE CONTACT:
Nigel Pritchard

Creative director

nigel@thepeoplespace.com
WWW.THEPEOPLESPACE.COM

Each of the partnerships forged within The People Space
is unique. We look for partners with a defined voice and a
clear drive to be the best in their market or sector. For us,
we can instantly see how we can help each partner meet
and exceed their goals.
Our award-winning professional journalists and editors

work closely with you to develop creative content that will
resonate with our audience and yours, ensuring your
brand is positioned most relevantly for senior people
leaders.

HERE'S WHAT HR LEADERS SAY ABOUT THE PEOPLE SPACE

Johnathan Doe

